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Language Access In The Middle East -
Tourism Industry

The Middle East is one of the fastest-growing global tourism markets,
hosting millions of international visitors each year for leisure, medical, and
religious travel. Yet, language remains a critical barrier that directly impacts
visitor satisfaction, safety, and spending.

Steps Toward Readiness

. Over 70% of visitors to Gulf countries - Audit guest-facing materials and digital
are non-Arabic speakers, often channels for language coverage gaps.
unfamiliar with local systems or cultural . Introduce interpretation hotlines and
norms. multilingual chat or voicebots.

+ Miscommunication affects hospitality . Train staff in cross-cultural communication.

Why Language Access Matters

experiences, medical tourism

outcomes, and emergency response. - Localize content in high-demand languages

o . such as English, Urdu, Hindi, Tagalog, Russian,
- Governments are linking tourism and Chinese.

excellence and accessibility ratings to
multilingual service readiness. \ y
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Key Areas Impacted
@ Multilingual sighage and emergency info

1. Frontline Interaction: Hotels, airports,
and attractions rely on multilingual
communication for smooth check-ins
and guest support.

@ Human-in-the-loop translation systems

2. Digital Systems: Booking platforms, @ Interpreter access for high-traffic zones
sighage, and helpdesks must offer real-

time translation and voice support.

3. Medical and Religious Tourism: @ Culturally adapted guest communication

Pilgrims and patients require accurate

interpretation for consent, guidance, N /

and safety. 'z )
4. Crisis Communication: During Visit our website EE‘-E"HE
disruptions or emergencies, . . o O frany
multilingual alerts and staff by Scaniigs this QR r:'_l';:-l sy
instructions are essential. EF;E.}: 4
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